Chapter 3 - eTourism: the dynamic interaction of ICTs and tourism

Chapter questions

1
What are the main disciplines that eTourism covers?


2
How can ICTs determine the competitiveness of tourism organizations?


3
Identify innovative tourism organizations and explore their ICT strengths.


4
What are the main ICT applications used in the tourism industry?


5
Why will mobile devices revolutionize the tourism industry once more?


6
How can extranets benefit tourism organizations?


7
What are the synergies between computer reservation systems and global distribution systems?


8
Explain the concepts of info-structure and info-space for tourism.


9
Which tourism organizations will be likely to face competitive disadvantages in the future?

10
Explore how a tourism organization can take advantage of ad hoc networking on the info-structure to serve particular market segments.
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Websites (end of chapter)
Worldspan: www.worldspan.com
Amadeus: www.amadeus.com
Sabre: www.sabre.com
Galileo: www.galileo.com
United Airlines: www.united.com
United Airlines complaints: www.untied.com
Travel Gate List of web pages: www.travelgate.co.uk
News on EyeforTravel: www.eyefortravel.com
TRAVELMOLE: www.travelmole.com
Carl Marcunsen Trends in Distribution: www.rcb.dk/uk/staff/chm/trends.htm
WebTravelNews: www.webtravelnews.com
Travel Industry Association: www.tia.org/home.asp
Websites (additional sites of interest)
Company Web Sites and Internet Links

Web pages

YAHOO travel links  http://dir.yahoo.com/Recreation/Travel/
GOOGLE travel links http://directory.google.com/Top/Recreation/Travel/?tc=1
Lonely Planet - http://www.lonelyplanet.com/
Virtual Tourist community - http://www.virtualtourist.com/vt/
Press Releases

News on EyeforTravel http://www.EyeforTravel.com
TRAVELMOLE http://www.travelmole.com/
WebTravelNews  http://www.webtravelnews.com/
News Articles

Europe Media 
http://www.europemedia.net/
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http://www.eyefortravel.com/print.asp?news=30370
http://www.avis.com/AvisWeb/JSP/US/en/aboutavis/corp_info/corp_info.jsp
Multimedia Resources and News

University of Washington Innovative Transportation Technologies describing innovative transportation solutions

http://faculty.washington.edu/~jbs/itrans/
BBC’s web Holiday WebGuide http://www.bbc.co.uk/holiday/webguide/
Scientific and Research Articles

Carl Marcunsen Trends in Distibution http://www.rcb.dk/uk/staff/chm/trends.htm
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