Chapter 5 - Supply-driven eTourism

Chapter questions
 1
What are the key strategic and operational functions supported by ICTs for a tourism organization of your choice?

 2
What are the main opportunities and challenges for SMTEs through ICTs?

 3
Try to book a domestic trip on the Internet and identify SMTEs offering services on-line.

 4
Explain the key factors that influence SMTEs to adopt new ICTs.

 5
What are the main differences between for-profit and not-for-profit tourism organizations as far as ICTs are concerned?

 6
Why do tourism organizations need to be proactive and reactive, and how do ICTs assist this process?

 7
Can ICT-related competitive advantages be sustainable? What are the main conditions for achieving this?

 8
What can a tourism organization do when competitors imitate their ICT provision or their on-line representation?

 9
Explain the main sources of ICT-related competitive disadvantages, and discuss how to avoid them, for an organization of your choice.

10
What are the ICT-related challenges for managing tourism brands?
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American Airlines: www.aa.com
Six Continents: www.sixcontinents.com
Priceline: www.priceline.com
Expedia: www.expedia.com
Who Owns Whom: www.fvw.com
EyeforTravel: www.eyefortravel.com
Wardell’s Library on eTourism: www.wardell.org/publicat.htm
Travel Industry Association: www.tia.org/home.asp
Accenture: www.accenture.com
European Commission IT and Tourism Report by Luis Costa: europa.eu.int/comm/enterprise/services/tourism/workinggroups/finalreporte_june2001_en.pdf
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Company Websites and Internet Links

eTourism Stats http://www.etourismnewsletter.com/efocus.htm
BTA Tourism Industry tips http://www.tourismtrade.org.uk/home.htm
IT and Tourism on FT http://specials.ft.com/ftit/march2002/travel.html
Who Owns Whom http://www.fvw.com/
Orbitz White Papers http://www.orbitz.com/App/about/pressroom/whitepapers/whitepapers.jsp?cache=1002029017882&requestId=90
Press Releases

Orbitz for Business Progress.

Orbitz has announced the successful and on-time launch of Orbitz for Business, with corporate interest surpassing Orbitz' expectations.

http://www.eyefortravel.com/print.asp?news=32000 and www.orbitz.com/business
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http://www.m-travel.com/20916.shtml
News Articles

News on EyeforTravel http://www.EyeforTravel.com
News on e-tid http://www.e-tid.com/
TRAVELMOLE http://www.travelmole.com/
WebTravelNews  http://www.webtravelnews.com/
SMEs use Net mainly for marketing

An executive from a Philippine-based technology company that targets SMEs noted in an interview last Tuesday that companies....

http://tm0.com/sbct.cgi?s=85452150&i=568046&m=1&d=2766223
A system that really suits you, sir

ToEor not to E - that is the question for many smaller businesses. http://tm0.com/ft/sbct.cgi?s=85452150&i=641318&m=1&d=3078757
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http://specials.ft.com/ftit/march2002/FT3WEOU1OYC.html
Helpful advice available for free on the Internet: Sites to see: To succeed, business owners need to stay on the cutting edge  Sep 30, 2002, Financial Post - Canada. These days, Ms. Enright is passing along her hard-won knowledge to would-be entrepreneurs through her two-day Self-Employment....

http://tm0.com/sbct.cgi?s=85452150&i=651364&m=1&d=3169138
Multimedia Resources and News

IBM Transport http://houns54.clearlake.ibm.com/solutions/travel/trapub.nsf/detailcontacts/Home?OpenDocument
SAPIENT CASE STUDIES http://www.sapient.com/case/case_studies_flash.htm
Scientific and Research Articles

Carl Marcunsen Trends in Distibution http://www.rcb.dk/uk/staff/chm/trends.htm
Wardell’s Library on eTourism http://www.wardell.org/publicat.htm
E-business in the entertainment sector: the Egmont case, Pages 307-322
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