Chapter 12 - eTourism: synthesis and a vision of the future

Chapter questions

 1
How can tourism organizations benefit from constant interactivity with consumers?

 2
What are the main challenges emerging from this interactivity?

 3
Why do tourism organizations require multi-channel strategies?

 4
Which channels will dominate the market in the future?

 5
How can destinations integrate all local actors through ICTs?

 6
Why have calling centres gained significance since the development of eCommerce?

 7
Which of the new eTourism intermediaries will survive, and why?

 8
What will be the main opportunities and challenges of interactive digital television for tourism?

 9
Explain why future generations of mobile technology are expected to revolutionize the tourism industry once again.

10
What is eTourism convergence, and what are the critical implications for the tourism organization of the future?

11
How can consumers participate more in designing their customized tourism products?

12
Can SMTEs survive in the future, and what are the conditions for strengthening their competitiveness?

13
Explore the concept of co-destiny with regards to ICTs in the tourism industry.

14
Why is co-opetition critical in the business?

15
How can destination management organizations enhance their info-structure?

16
What will be the major drivers of competitiveness in the future, and how will ICTs support them?
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Websites (end of chapter)

IFITT: www.ifitt.org
Travelmole: www.travelmole.com
Eyefortravel: www.eyefortravel.com
Travel Industry Association: www.tia.org
Websites (additional sites of interest)

News Articles

3G developments http://www.3gtoday.com/
FT Telecoms page http://specials.ft.com/telecoms/
Thomas Cook in six-figure digital TV deal 

Thomas Cook is to extend its relationship with interactive agency enteraction tv with a six-figure deal to provide branded content for other digital TV channels.

http://www.revolutionmagazine.com/news/view.cfm?r=1&id=90097
A New State Of The Art Tourism Information Service May Soon Be Available

http://www.eyefortravel.com/print.asp?news=31876
Research Group Forecasts 178% Growth by 2004

http://www.eyefortravel.com/print.asp?news=31878
Metro launches SMS bar-finder service

London's free 900,000 circulation newspaper Metro has launched a bar and pub-finder text messaging service with location-based service provider Mobile Commerce.

http://www.revolutionmagazine.com/news/view.cfm?r=1&id=93731
Hutchison 3G plans aggressive launch

Hutchison 3G, the mobile operator likely to be the first to offer 3G services outside Asia, plans an aggressive pitch to consumers that will threaten its rivals' margins.

http://tm0.com/sbct.cgi?s=85452150&i=643224&m=1&d=3088565
Hutchison 3G to offer mobile map guides

Help is at hand for positionally challenged mobile phone users, as Hutchison 3G is teaming up with Britain's Ordnance Survey to supply maps to handsets.

http://tm0.com/sbct.cgi?s=85452150&i=646625&m=1&d=3119804
Patent snags 'could hold up European 3G'

The launch of Europe's third-generation mobile phone services could face further problems due to uncertainty over the licensing of intellectual property.

http://tm0.com/sbct.cgi?s=85452150&i=643224&m=1&d=3088564
'Ten-year wait' for 3G rewards

Despite the delays and difficulties in rolling out "third generation" mobile Internet services, their commercial potential remains enormous.

http://tm0.com/sbct.cgi?s=85452150&i=646622&m=1&d=3119741
Mobile regulation

The regulators are back in town and mobile operators, already saddled with hefty debts and slowing revenue growth, are mounting a rearguard action. 

http://tm0.com/sbct.cgi?s=85452150&i=643224&m=1&d=3088567
Who says kids have all the fun?
By Kate Bevan
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http://specials.ft.com/ftit/march2002/FT3RKNXBNYC.html
Agitator-in-chief for the wi-fi revolution

Nicholas Negroponte has a problem with his house on the Greek island of Patmos. The thick stone walls are a serious impediment to wireless internet access. 

http://tm0.com/sbct.cgi?s=85452150&i=643224&m=1&d=3088566
Multimedia Resources and News

Carl H. Marcussen, 2002 

“Comparing SMS and WAP in Europe with i-mode in Japan”, at Next Generation WAP Services & i-mode, by IIR Telecoms & Technology, London, 21 to 23 Jan. 2002 (42 slides). 

“SMS, WAP, m-commerce - opportunities for travel and tourism services including hotels", at the Elecronics in Tourism Congress, ITB Berlin, 17-20 March 2002 (48 slides, half of which shown). 

“e+mCommerce: Implications for Travel", at eTourism Futures, seminar, University of Surrey, 25-26 March 2002 (18 slides).

Trends in European Internet Distribution - of Travel and Tourism Services http://www.crt.dk/uk/staff/chm/trends/2002.pdf and http://www.crt.dk/uk/staff/chm/trends.htm
Scientific and Research Articles

Follow the new development in the Future Media Research Programme:

http://www.london.edu/marketing/future and see results of our last survey on consumer's use of online technology, published in April 2001:

http://www.london.edu/marketing/future/final2000.pdf
Frew A.J.
Information and Communications Technology Research in the Travel and Tourism Domain: Perspective and Direction,  Journal of Travel Research, November 2000, vol. 39, no. 2, pp. 136-145(10) 
http://saturn.bids.ac.uk/cgi-bin/ds_deliver/1/surrey:shr/surrey/ISIS/2429771.1/sage/j370/2000/00000039/00000002/art00009/B722D72F952C2A391032539852D6FE6D499A6C737D.pdf?link=http%3A%2F%2Fwww.ingenta.com%3A80%2Fisis%2Ftracking%2FDeliveryError%2Fingenta%3FWebLogicSession%3DPYtOoxeV1D3yUlKJTrU1%7C2664270365142976967%2F-1052814329%2F6%2F7051%2F7051%2F7052%2F7052%2F7051%2F-1%7C1032539811017&format=.pdf
Reality Online: The Business Impact of a Virtual World

In the very near future, a number of technologies will converge to gather and intelligently deploy vast amounts of information, enabling physical reality to be captured online. In this Outlook Special Edition, the researchers at Accenture Technology Labs describe the potential to run businesses more effectively and serve customers in new ways.

http://a456.g.akamai.net/7/456/1701/16cd4e8eee1394/www.accenture.com/xdoc/en/ideas/outlook/special2002_7/Reality_online.pdf

 HYPERLINK http://r.4at1.com/c/e/r/r.jsp?rid=130.1106.503733.119663.14824.156.30165313.0$ 



R&D in the 21st Century: Web-Enabled Innovation Comes of Age

Research and development (R&D) organizations in biotech, pharmaceutical and high tech companies have jumped enthusiastically on Web-enabled R&D processes to improve their performance. Drawing on research and client work, the Accenture Institute for Strategic Change identifies specific ways in which Web-enabled capabilities may make R&D processes faster, more effective and more innovative - and smooth the handoff between research and development.

http://www.accenture.com/xdoc/en/ideas/outlook/pov/USLtr_RandD_in_21st_Century.pdf
By using a whole battery of new technologies, companies have found ways for their people to work together on essential tasks while essentially staying put. Sure, the savings can be dramatic. But before you abandon direct interpersonal interaction altogether, you need to ask yourself some fundamental questions. 

http://www.accenture.com/xd/xd.asp?it=enWeb&xd=ideas\outlook\7.2002\human_perf_1.xml
The UCLA Internet Report:

http://Ccp.ucla.edu
http://ccp.ucla.edu/UCLA-Internet-Report-2000.pdf
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PhoCusWright white paper,

"Online Travel Advertising: Success Factors And Recommendations For Improved Effectiveness".

http://www.phocuswright.com/research/content/wp322.pdf
