Chapter 1: THE EMERGENCE OF ELECTRONIC MARKETING

Web-links for companies mentioned in the text of the Chapter:

Amazon (www.amazon.com)

APACS (www.apacs.org)

BA (www.ba.com or www.britishairways.com)

eBay (www.ebay.com)

J. Sainsbury (www.j-sainsbury.co.uk)

Mondex (www.mondex.com)

Oneworld Alliance (www.oneworldalliance.com)

PayPal (www.paypal.com)

Ryanair (www.ryanair.com)

SkyTeam (www.skyteam.com)

Star Alliance (www.star-alliance.com)

Sunny Delight (www.sunnydelight.com or www.sunnyd.com) 

Tesco (www.tesco.com)

VISA International (www.visa.com)

Vodafone (www.vodafone.com)

Wal-Mart (www.walmart.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

BA (www.britishairways.com)

eBay (www.ebay.com)

PayPal (www.paypal.com)

Ryanair (www.ryanair.com)

Sainsbury Information Direct (www.j-sainsbury.co.uk/sid)

Web-links for Chapter References 

www.kodava.org/KF/Oct2000/kf102000.htm
www.achorizons.ca/en/issues/2002/october/comparaisons_show_star.htm
www.competition-commission.org.uk/fulltext/446a11.4.pdf 
Chapter 2: THE RAPID RISE OF ELECTRONIC COMMERCE
Web-links for companies mentioned in the text of the Chapter:

Amazon (www.amazon.com)

Barnes & Noble (www.barnesandnoble.com)

Betfair (www.betfair.com)

Boo.com (www.boo.com)

Chemdex (www.chemdex.com)

Circuit City (www.circuitcity.com)

Cisco (www.cisco.com)

Corportatewatch.org (www.corportatewatch.org)

Dell (www.dell.com)

e-centre (www.e-centre.org.uk)

Egg (www.egg.com)

Exostar (www.exostar.com)

Federal Express (www.fedex.com)

GE (www.ge.com)

Inland Revenue (www.inlandrevenue.gov.uk)

iVillage (www.ivillage.com)

PlasticsNet (www.plasticsnet.com) 

Raytheon (www.raytheon.com)

VerticalNet (www.verticalnet.com)

Webmergers (www.webmergers.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Exostar (www.exostar.com)

Raytheon (www.raytheon.com)

www.raytheon.com/connections/edi/methods.htm
www.line56.com/articles/default.asp?ArticleID=2683
Web-links for Chapter References 

www.bearsterns.com
www.lri.lu.se/lifs/projects/it.htm
Chapter 3: E-COMMERCE BUSINESS MODELS

Web-links for companies mentioned in the text of the Chapter:

Amazon (www.amazon.com)

Amazon (www.amazon.com)

Banco Popular-e (www.bancopopular-e.com)

Barclays Bank (www.barclays.com)

Classmates (www.classmates.com)

Coolsavings (www.coolsavings.com)

Dell (www.dell.com)

DoubleClick (www.doubleclick.com)

EBay (www.ebay.com)

Edmunds (www.edmunds.com)

Egg (www.egg.com) 

Exostar (www.exostar.com)

Eyewire (www.eyewire.com)

FT.com (www.ft.com)

Google (www.google.com)

Lands’ End (www.landsend.com)

Lastminute (www.lastminute.com)

Monster (www.monster.com)

PayPal (www.paypal.com)

Priceline.com (www.priceline.com)

Ryanair (www.ryanair.com)

Slashdot (www.slashdot.org)

The Classical Station (www.theclassicalstation.net)

Tiscali (www.tiscali.com)

Trust-e (www.truste.org)

Wanadoo (www.wanadoo.com)

WebMD (www.healtheon.com)

Yahoo (www.yahoo.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Priceline.com (www.priceline.com)

Ryanair (www.ryanair.com)

Web-links for Chapter References 

www.digitalenterprise.org/models/models.html 

(Note: this is an excellent reference site from Prof. Rappa on the different types of business models that have emerged in the digital age)

www.netmarketseurope.com/insider/basics2.shtml
Chapter 4: CONDUCTING MARKETING RESEARCH

Web-links for companies mentioned in the text of the Chapter:

AC Nielsen (www.acnielsen.com) 

AC Nielsen BASES (www.acnielsenbases.com)

ADM (www.adm-ve.de)

Aegis Research (www.aegisresearch.com) 
AGB (www.agbgroup.com)

BMRB (www.bmrb.co.uk)
CACI (www.caci.co.uk)

Cyantel (www.cyantel.com)

Deep-insight (www.deep-insight.com)

Dialog (www.dialog.com)

DoubleClick (www.doubleclick.com)

Dun & Bradstreet (www.dnb.com)

ESOMAR (www.esomar.nl)

Gallup (www.gallup.com and www.gallup.com/poll) 
GfK Group (www.gfk.com and www.gfkms.com) 

Google (www.google.com)

Harris Interactive (www.harrisinteractive.com) 
Hoover’s (www.hoovers.com)

IMS Health Inc. (www.imshealth.com) 
Information Resources Inc. (www.infores.com) 
InSite (www.insite.info/retail3.htm)

Ipsos-Reid (www.ipsos-reid.com)

Jupiter Media Metrix (www.jmm.com) 
Kantar Group (www.kantargroup.com) 
LexisNexis (www.lexis-nexis.com)

MORI Telephone Surveys (www.moritel.co.uk)

NFO WorldGroup Inc. (www.nfow.com) 
Nielsen NetRatings (www.nielsennetratings.com) 
NOP (www.nop.co.uk and www.nopworld.com) 
Office of National Statistics (www.statistics.gov.uk)

Proctor & Gamble (www.pg.com) 
Questel•Orbit (www.questel.orbit.com)

SIFO (www.sifo.se)

Taylor Nelson Sofres (www.tnsofres.com) 
Unilever (www.unilever.com)

VNU Inc. (www.vnu.com) 
Westat Inc. (www.westat.com) 
Yahoo (www.yahoo.com) 

Web-links for companies mentioned in the Case Study or Chapter Questions

Ipsos (www.ipsos.com)

Ipsos-Reid (www.ipsos-reid.com)

Merck Vaccines (www.merckvaccines.com) 

DoubleClick (www.doubleclick.com)

Web-links for Chapter References 

Thomson Intermedia (www.thomson-intermedia.com)
Chapter 5: CREATING CUSTOMER INSIGHT

Web-links for companies mentioned in the text of the Chapter:

Accenture (www.accenture.com)

BNFL (www.bnfl.co.uk)

Business Objects (www.businessobjects.com)

CACI (www.caci.co.uk)

Claritas (www.claritas.com)

Cognos (www.cognos.com)

Compaq (www.compaq.com and www.hp.com) 
Dialog (www.dialog.co.uk)

Earthweb (www.itmanagement.earthweb.com)

Experian (www.experian.com)

Gazelle (www.gaz.com)

Halifax Bank (www.halifax.co.uk)

Hoffman – La Roche (www.roche.com) 
IBM (www.ibm.com)

Lotus (www.lotus.com)

Oracle Corporation (www.oracle.com)

SAS Institute (www.sas.com)

SPSS (www.spss.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Ahold (www.ahold.com and www.ahold.nl)

Claritas (www.claritas.co.uk)
Cognos (www.cognos.com)
Disco (www.disco.com/ar)
Web-links for Chapter References 

http://eewww.eng.ohio-state.edu/~lih/company.html 

CIM (www.cim.co.uk)

Chapter 6: CREATING THE CUSTOMER DATABASE

Web-links for companies mentioned in the text of the Chapter:

Aberlour (www.aberlour.com)

Benetton (www.benetton.com)

Direct Mailing Information Service, DMIS (www.dmis.co.uk) (Note that www.dmis.co.uk/keystats/keystats.html is an excellent resource for key statistics on volumes, expenditures and response rates in the DM industry in the UK)

Dudley Jenkins (www.dudleyjenkins.co.uk)
Harte-Hanks (www.harte-hanks.com)

Hewlett-Packard (www.hp.com)

Macallan ?????

Market Research Society (www.marketresearch.org.uk) 
Priceline.com (www.priceline.com)

Trillium (www.trilliumsoft.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Cedar (www.cedar.com)

Dudley Jenkins (www.dudleyjenkins.co.uk)
Marks and Spencer (www.marksandspencer.com)

Marks and Spencer (www6.marksandspencer.com) 

SAS Institute (www.sas.com) 

Upgradeyourcar.com (www.upgradeyourcar.com)
Web-links for Chapter References 

Achieving Supply Chain Excellence through Technology, ASCET (www.ascet.com) Note: this is a good site for general supply chain articles 
Chapter 7: DIRECT MARKETING AND DATABASE MARKETING

Web-links for companies mentioned in the text of the Chapter:

Argos (www.argos.co.uk)

BMW (www.bmw.com)

CACI (www.caci.co.uk)

CASPIAN (www.nocards.org)

Direct Marketing Association (www.dma.org.uk) 

DoubleClick (www.doubleclick.com) 

Federal Trade Commission (www.ftc.gov) 
Federation of European Direct Marketing FEDMA (www.fedma.org)

Heinz (www.heinz.com and www.heinz-direct.co.uk) 

Inbox (www.inbox.co.uk)

MSDBM (www.msdbm.com)

Priceline.com (www.priceline.com)

Thomson Intermedia (www.thomson-intermedia.com)

Vodafone (www.vodafone.com)
Wal-Mart (www.walmart.com) 

Web-links for companies mentioned in the Case Study or Chapter Questions

Benetton (www.benetton.com)

CASPIAN (www.nocards.org/AutoID/benetton.shtml) 
Direct Marketing Association (www.dma.org.uk) Note that an excellent selection of articles and reports can be downloaded from www.dma.org.uk/shared/Publications.asp on the DMA website

QXL (www.qxl.co.uk)

Web-links for Chapter References 

www.wired.com/news/wireless/0,1382,58006,00.html
www.rfidjournal.com/article/articleview/344/1/1/
www.sas.com/news/success/gecapital.html
www3.gartner.com/5_about/press_releases/2002_03/pr20020319b.jsp
www.mobile-commerceworld.com
www.clikz.com
www.msb.edu/faculty/culnanm/gippshome.html
Centre for Research on Information Technology and Organisation, www.crito.org
www.targetonline.com/doc/274805681805589.bsp
Chapter 8: RELATIONSHIP MARKETING AND CRM SYSTEMS

Web-links for companies mentioned in the text of the Chapter:

Broadvision (www.broadvision.com)
CRMGuru (www.crmguru.com)
Experian (www.experian.com)

Nectar (www.nectar.co.uk)

SAP (www.sap.com and www.sap.com/solutions/crm)

Vodafone (www.vodafone.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Broadvision (www.broadvision.com)
NCR (www.ncr.com)
NMG Financial Services Consulting (www.nmg.com.sg/korealeon1.html)
Samsung Life (www.samsunglife.com)
Web-links for Chapter References 

www.howard-marketing.com/resource/images/pmm-8.pdf
www.experian.com/tec/cdi_whitepaper.html
www.cgey.com/life
Chapter 9: GETTING THE PRODUCT TO MARKET

Web-links for companies mentioned in the text of the Chapter:

3M (www.3m.com)

AC Nielsen (www.acnielsen.com/services/custom)

AT&T(www.att.com) 

BMW (www.bmw.com)

Canon (www.canon.com)

Dassault Systemes (www.3ds.com)

Dell (www.dell.com) 

Eli Lilly (www.lilly.com)
Ericsson (www.ericsson.com)

GE (www.ge.com)

General Motors (www.gm.com) 

Hewlett-Packard (www.hp.com) 

Honda (www.honda.com) 

IntraLinks (www.intralinks.com)

Kinematik (www.kinematik.com)

Kyowa (www.kyowa.co.jp and www.kyowa-usa.com) 
Merloni (www.merloni.com) 
On-star (www.onstar.com)

Otis (www.otis.com)

Persona (www.unipath.com/persona.cfm and www.persona.org.uk)

Rover (www.mg-rover.com) 

VTech (www.vtech.com)
Web-links for companies mentioned in the Case Study or Chapter Questions

Baldwin Filters (www.baldwinfilter.com)
Dassault Systemes (www.3ds.com)

Matrix One (www.matrixone.com)

Web-links for Chapter References 

www.otis.com/innovationdetail/0,1416,cli1_iid805_res1,00.html
www.innovation.gov.uk/finance
www.iriinc.org/webiri/Publications/cfl-industrial2008.cfm
www.amrresearch.com/research/alerts/pdf/021120alert15346.pdf
www.afmicado.com/evenement/ICE2002renault.pdf
www.3dplm.com/en/press/ipf.asp?object_name=tico_pr_en
Chapter 10: PRICING IN THE ELECTRONIC AGE

Web-links for companies mentioned in the text of the Chapter:

Amazon (www.amazon.com and www.amazon.co.uk and www.amazon.au) 

Bargain Dog (www.bargaindog.com)

Best Web Buys (www.bestwebbuys.com)

BizRate (www.bizrate.com)

Bottom Dollar (www.bottomdollar.com)

Cangetit (www.cangetit.com)

DealTime (www.dealtime.com)

EasyJet (www.easyjet.com)  
eBay (www.ebay.com)

Eboodle (www.eboodle.com)

Federal Trade Commission (www.ftc.gov)

GE (www.ge.com)

Lastminute.com (www.lastminute.com) 

MySimon (www.mysimon.com)

Priceline (www.priceline.com)

PriceScan (www.pricescan.com)

QXL (www.qxl.com)

Ryanair (www.ryanair.com) 

Yahoo (www.yahoo.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

British Midlands (www.flybmi.com)

eBay (www.ebay.com)

MySimon (www.mysimon.com)

QXL (www.qxl.com)

Ryanair (www.ryanair.com) 

Sony (www.sony.com)

Web-links for Chapter References 

http://dir.yahoo.com/business_and_economy/shopping_and_services/retailers/virtual_malls/ shopping_agents/
www.bestofbiz.com/briefings/default.asp?p=205
www.creativeresearch.com/pages/sp_pricing.htm
www.tims.fr/uk/hight_profits.html
http://comm.db.erau.edu/leader/spring99/toc_sp99.html
www.nwa.com/corpinfo/career/mba/marketing.shtml
www.fmi.org/media/bg/price_accuracy_2001.pdf
Chapter 11: DISTRIBUTING THE PRODUCT IN THE ELECTRONIC AGE

Web-links for companies mentioned in the text of the Chapter:

Albert Heijn (www.ah.nl) 

Amazon (www.amazon.com)

Barnes & Noble (www.barnesandnoble.com)

BBC (www.bbc.co.uk)

BSkyB (www.sky.com)

Caddy Home service (www.caddy-home.be) 
Compaq (www.compaq.com and www.hp.com)

Delhaize (www.delhaizegroup.com)

Dell Computers (www.dell.com)

Direct Line (www.directline.com)

DoubleClick (www.doubleclick.com)

Egg (www.egg.com)

First Direct (www.firstdirect.com)

Jupiter Media Metrix (www.jmm.com)

Lan & Spar Bank

Lands’ End (www.landsend.com)

Mattel (www.mattel.com)

NTT DoCoMo (www.nttdocomo.com) 
Procter & Gamble (www.pg.com)

QVC (www.qvc.com)

QVCUK (www.qvcuk.com)
Reckitt & Colman (www.reckitt.com) 
Ryanair (www.ryanair.com)

Starbucks (www.starbucks.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Citibank (www.citibank.co.uk)

Dell (www.dell.com) 

Egg (www.egg.co.uk) 

Expedia (www.expedia.com)

IBM (www.ibm.com)

Orbitz (www.orbitz.com)

Travelocity (www.travelocity.com)

www.e-commercetimes.com/perl/story/15936.html
Web-links for Chapter References 

APACS (www.apacs.org.uk)

Kiosk Marketplace (www.kioskmarketplace.com)

www.post.gov.tw/ehybrid_1.htm
www.autointell-news.com/news-2000/July-2000/July-25-00-p5.htm
Chapter 12: PROMOTING TO MARKETS OF ONE

Web-links for companies mentioned in the text of the Chapter:

Amazon (www.amazon.com)

BT Openworld (www.btopenworld.com/broadband)

EasyJet (www.easyjet.com)

EBay (www.ebay.com)

eMarketer (www.emarketer.com)
Google (www.google.com)

IrishJobs.ie (www.irishjobs.ie)

Joe Boxer (www.joeboxer.com)

Monster (www.monster.com)

MSN (www.msn.com)

Signindustry.com (www.signindustry.com)

Teletext Limited (www.digital-teletext.co.uk)
Yahoo (www.yahoo.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

Freeview (www.freeview.co.uk)

Nokia (www.nokia.com)

Web-links for Chapter References 

www.signindustry.com/led/articles/2002-07-30-LBledBillboards.php3
Chapter 13: IMPROVING SALES FORCE EFFECTIVENESS

Web-links for companies mentioned in the text of the Chapter:

AlliedSignal Aerospace, now part of Honeywell (www.honeywellaerospace.com) 

Amdocs/Clarify (www.amdocs.com)  
AvantGo (www.avantgo.com)

Clarify (www.clarify.com)
E.piphany (www.epiphany.com)  
E.piphany (www.epiphany.com)

Firepond (www.firepond.com) 
IBM (www.ibm.com)

Interact Commerce (www.saleslogix.com) 
J.D. Edwards (www.jdedwards.com) 
Onyx Software (www.onyx.com) 
Oracle (www.oracle.com) 
PeopleSoft (www.peoplesoft.com) 
Pivotal (www.pivotal.com) 
Salesforce.com (www.salesforce.com)

SAP (www.sap.com) 
Siebel (www.siebel.com)

Siebel Systems (www.siebel.com) 
Tactician (www.tactician.com)

Toshiba America Medical Systems (www.medical.toshiba.com) 
XcelleNet (www.xcellenet.com)

Yankee Group (www.yankeegroup.com)

Web-links for companies mentioned in the Case Study or Chapter Questions

ptl (www.gasgen.com)
Salesforce.com (www.salesforce.com)

Siebel (www.siebel.com)

Web-links for Chapter References 

www.e-businessadvisor.com/doc/11170
www.itm-group.co.uk/solutions/web-services/transactionweb/articles/gcosta.jsp
www.unwiredexpress.com
www.dcpress.com/jmb/haanberkey.htm
Chapter 14: DELIVERING CUSTOMER SERVICE AND SUPPORT 

Web-links for companies mentioned in the text of the Chapter:

American Express (www.americanexpress.com) 

Aspect Communications (www.aspect.com) 
Brigade (www.brigade.com) 
Cap Gemini Ernst & Young (www.cgey.com)

Convergys (www.convergys.com) 
Daksh (www.daksh.com)

Ebookers (www.ebookers.com)

eFax (www.efax.com)

Efunds (www.efunds.com)

HCL eServe (www.hcleserve.com) 
EXL (www.exlservice.com) 
Firstring (www.firstring.com) 
GE (www.ge.com)

Global eCMS

Industrial Development Authority of Ireland (www.ida.ie)

iSeva (www.iseva.com) 
PepsiAmericas (www.pepsiamericas.com) 
Performix (www.performix.com)
Sitel (www.sitel.com) 
Spectramind (www.wipro.com/spectramind) 
Sydkraft (www.sydkraft.se) 
Tata (www.tata.com) 

Tracmail (www.tracmail.com) 
Transworks (www.transworks.com) 
Web-links for companies mentioned in the Case Study or Chapter Questions

Compaq (www.compaq.com)

Daksh (www.daksh.com)

Hewlett-Packard (www.hp.com)
Industrial Development Authority of Ireland (www.ida.ie)

Web-links for Chapter References 

www.planetpdamag.com/content/090402pe.htm
Chapter 15: DEVELOPING ELECTRONIC MARKETING SYSTEMS THAT WORK

Web-links for companies mentioned in the text of the Chapter:

Albert Heijn (www.ah.nl) 

Egg (www.egg.com)

HomeAdvisor (www.homeadvisor.com)

ICICI Bank (www.icici.com) 
IDC (www.idc.com)

iVillage (www.ivillage.com)

J. Sainsbury (www.sainsbury.co.uk)

Lego WorldShop (www.legoworldshop.com) 

Peapod (www.peapod.com)

Third Age (www.thirdage.com)
Virgin Atlantic Airways (www.virgin-atlantic.com) 
Web-links for companies mentioned in the Case Study or Chapter Questions

HomeAdvisor (www.homeadvisor.com)

Tesco (www.tesco.com)

Third Age (www.thirdage.com)
Web-links for Chapter References 

www.connectedinmarketing.co.uk
