Innocent: the big supermarkets do not rip us off, and that’s official

The most expensive inquiry in the Competition Commission’s history (costing industry and government some £20 million) has ended with the supermarkets being found not guilty of charging excessive prices or earning excessive profits. The report into supermarket pricing argued that the supermarkets were ‘broadly competitive’.

Since the inquiry’s launch in April 1999, competition within the sector has intensified. This has primarily been the result of the acquisition of Asda by Wal-Mart, the US retailing giant. An estimated £1 billion has been slashed from prices as a consequence.

The report did, however, insist that a code of conduct be written up by the five largest retailers to help protect suppliers, who, it suggested, were becoming increasingly dominated by the demands of the market’s main players.

Want to find out more?

The allegedly high prices in supermarkets has been a concern off the  ‘Rip-off Britain’ campaign. This campaign, however, has extended beyond the supermarkets. In the last ‘Economics in the News report’, one of the main stories, Rip-off Britain, outlined the debate over UK car prices.

In Economics (4th edition), Box 12.7 also considers this issue. Section 12.3 looks at UK and EU competition policy and evaluates its effectiveness. Economics for Business, section 20.1 considers similar issues. For the Competition Commission report see 

http://www.competition-commission.org.uk/rep_pub/reports/2000/446super.htm#summary



